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AGI By the Numbers w7 ALLIANCE GLOBAL
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AGl's TH 2018 performance ataglance 7 ALLIANCEGLOBAL

AGI P&L highlights (Pbn) 1H2018 P&L highlights of subsidiaries
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2Q 2018 P&L highlights %4 ALLIANCE GLOBAL

P&L highlights (Pbn) Q218 Q217 %chg Comments

Group revenues 37.8 33.1 14%

Megaworld 13.6 12.1 12% Sustained growth in rentals, higher project completion.
Emperador 9.7 9.0 8% Robust growth in whisky sales, brandy sales steady.
Travellers 7.1 5.0 43% Recovery in GGR

GADC 7.0 6.3 10% 4.9% systemwide SSSG; ongoing store expansion.
Others 0.4 0.7 -46%

Group costs/expenses (28.6) (26.7) 7%

Megaworld (8.2) (7.3) 13% Overall opex and other charges.

Emperador (7.8) (7.6) 4% Increased selling, G&A expenses, steady COGS.
Travellers (5.4) (5.1) 5% Higher gaming fees, G&A expenses.

GADC (6.4) (5.8) 9% Rising COGS.

Others (0.9) (0.9) -9%

Net income to owners 4.4 3.2 38%

Megaworld 2.7 2.4 12% Improvement in overall margins.

Emperador 1.3 1.0 36% Doubling whisky profit, modest rise in brandy income.
Travellers 0.5 (0.2) -- Core profit recovers.

GADC 0.2 0.1 41% Gaining operating efficiencies.

Others -0.4 -0.3 54%

Net profit margin 11.5% 9.5% +200bps




1H 2018 P&L highlights 74 ALLIANCE GLOBAL

P&L highlights (Pbn) 1H18 1H17  %chg Comments

Group revenues 73.2 66.8 9%

Megaworld 26.7 23.9 11% Strong growth in rentals, residential revenues.
Emperador 19.5 18.0 8% Sustained momentum in whisky sales, brandy sales up.
Travellers 12.6 11.2 12% Gaming recovery; rising non-gaming revenues.
GADC 13.6 12.3 11% 5.7% systemwide SSSG; ongoing store expansion.
Others 0.8 1.4 -40%

Group costs/expenses (57.0) (53.6) 6%

Megaworld (17.0) (15.2) 12% Higher opex; unrealised FX losses.

Emperador (15.7) (14.8) 6% Increased selling, G&A expenses, steady COGS.
Travellers (10.4) (10.6) -3% Incremental costs of operating Grand Wing.

GADC (12.5) (11.4) 10% Sharper rise in COGS.

Others (1.5) (1.6) -71%

Net income to owners 7.9 6.7 17%

Megaworld 4.8 4.3 11% Improving margins due to better income mix.
Emperador 2.6 2.2 20% Whisky segment contributes 27% of EMP profit.
Travellers 0.7 0.2 277% Improving VIP revenues, non-gaming income.
GADC 0.4 0.3 40% Gaining operating efficiencies.

Others -0.7 -0.3 154%

Net profit margin 10.7% 10.1% +69bps




Revenue & profit breakdown v ALLIANCE GLOBAL

1H 2018 Consolidated Revenues 1H 2018 Attributable Net Income

P732bn | 17 oy P7.9bn gt
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Group investment commitments
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AGI’s capex, by major subsidiary (Pbn)
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Capex commitment for 2018: P80bn.



Group borrowings v ALLIANCE GLOBAL

Gross debts, by key subsidiary (Pbn) Gearing - consolidated level
Net debt Net debt/
181 178 (cash) (Pbn) equity (X)
144
150.0 : y 140 041 0.6x
118 120 0.38x 0.5x
120.0 100 0.4x
97
80 0.3x
90.0 70 60 0.2x
40 . 0.1x
60.0
20 0.0x
30.0 - -0.1x
(20) -0.2x
- (40) -0.3x
2013 2014 2015 2016 2017 1H18 2013 2014 2015 2016 2017 1H18
u MEG EMP (with ELS) RWM
GADC = Parent & others mm Net debt (cash) (Pbn)  ====Net debt/equity

At end-June 2018, Group borrowings stood at P178bn, while net
debt/equity fell to 0.38x (vs 0.41x in 2017).
* Parent net debt/equity remained at 0.03x.
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MEGAWORLD

Megaworld by the Numbers
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MEGAWORLD

MEG: development + rentals drive the growth

e Attributable net income +13% to P7.3bn.

* Resurgence in development segment.
* Development revenues +9% to P18.2bn.
* Total realized gross profit +22% to P7.9bn.
* Reservation sales +31% to P76bn (FY2018 target: P110bn)

Sustained growth in rentals.

e Rentals grew 17% to P6.8bn.
* Rental income split: office 62% / lifestyle malls 38%.

* Hotel income +10% to P715m; 73% average occupancy rate.

e Overall margin direction{r

* Residential gross profit marginﬁat 46.6% (from 45.8%)
« Rental EBITDA margin4} to 87.9% (from 86.1%)
« Overall EBITDA margin 4 to 43.2% (from 42.7%)

Net debt/equity down to 0.28x (from 0.36x in 2017).



Sustaining upward growth momentum

Revenues¥*, quarterly (Pbn) Revenues*, TH18 vs TH17 (Pbn)

15.0
12.0
9.0
6.0
3.0
0.0

Me 117 122 124 126 1‘3"2

Q117 Q217 Q317 Q417 Q118 Q218

i Development M Rental Hotels

W

MEGAWORLD

30.0

.~ 25.7 f“%

20.0

10.0

1H17 1H18

B Development M Rental Hotels

EBITDA*, quarterly (Pbn)

7.0
6.0
5.0
4.0
3.0
2.0
1.0
0.0

Q117 Q217 Q317 Q417 Ql1li8 Q218

i Development H Rental Hotels

EBITDA*, 1TH18 vs TH17 (Pbn)

124 f 17%

15.0 10.6
12.0 '
9.0
6.0
3.0
1H17 1H16
u Development H Rental Hotels

*Covers residential, rental and hotel operations only. Excludes financial and other income.
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Residential, rentals at faster growth pace

Real estate sales vs Gross profit (Pbn)

RES, Gross Gross profit

profit (Pbn) margin
9.0 o o [ 60%
o5 | 46%  46% ° ae% A%
6.0 - 40%
4.5 - 30%
3.0 - 20%
1.5 10%

- 0%

Q117
[ Real estate sales

Q217 Q317 Q417

I Gross Profit

Q118 Q218
e GP Margin

MEGAWORLD

Realized gross profit (Pbn)

5.0
4.0
3.0
2.0
1.0
0.0

43
3.5 3.5 3.6
: a ! a
Q117 Q217 Q317 Q417 Q118 Q218
@ Realised GP - current year M Realised GP - prior years

Rentals vs EBITDA (Pbn)

Rentals EBITDA
EBITDA (Pbn) margin
42 | g4y, 88% 88% 9% 87%  88%  100.0%
3.5 85.0%
2.8 70.0%
2.1 55.0%
1.4 40.0%
0.7 25.0%
- 10.0%
Q117 Q217 Q317 Q417 Q118 Q218
I Rentals EEEMRental EBITDA =—=EBITDA margin

Rentals: office vs lifestyle malls (Pbn)

3.5
3.0
2.5
2.0
1.5
1.0
0.5

34 3.4
2.9 29 3.0 3.0 H g

Q317 Q417

H Office [0 Commercial

Q117 Q217 Q118 Q218
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ImprO‘"ng marglns MEGAWORLD

Hotel revenues vs EBITDA (Pbn) Margin performance

Revenues, EBITDA

EBITDA (Pbn) margin
500 33% - 40%
400 | 950, 25& 28% 2% | 32%
300 - 24%
200 - 16%
100 I I l 8%
= I l I | 0%

Q117 Q217 Q317 Q417 Q118 Q218

Q117 Q217 Q317 Q417 Q118 Q218
——JHotel revenues M Hotel EBITDA = EBITDA margin =@-Development GP margin  =®-Rental EBITDA margin
=@-Hotel EBITDA margin ==@==0verall EBITDA margin
Net debt Net debt/
(cash) (Pbn) equity

4.5
65 0.36x 0.4x

41
3.6 3.5
3.2 55 0.28x
3.0 2.8 2.8 45 0.3x
' 35 0.2x
25
15 ’ 0.1x
1.5 5 0.0x
-5
-15 -0.1x

- 2013 2014 2015 2016 2017 1H18
Q117 Q217 Q317 Q417 Q118 Q218 == Net debt (cash) == Net debt/equity
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Key initiatives: growing the rental segment

Office GLA expansion
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MEGAWORLD

Key initiatives: diversifying geographically

Chelsea Park Place

Capital Town Pampanga

Real Estate Sales, by Iocatic.
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EMPERADOR INC.

EMPERADOR

ok s,
¥ . =X |Emperador Inc.
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Emperador by the Numbers EMPER"fboR e

5 Distilleries in Scotland

Dalmore Jura Tamnavulin Fettercairn Invergordon
Distillery Distillery Distillery Distillery Distillery (Grain)
Region : Highland Region : Island Region : Speyside Region : Highland Region : Highland

Capacity : 4.3m LOA Capacity : 2.5m LOA Capacity : 4.2m LOA Capacity : 2.3m LOA Capacity : 36.3m LOA

2 Vineyards in Spain

Bodega San Bruno “ Bodega Las Copas

= 509 hectares in ' = 275-hectare near
Toledo, Spain Toledo, Spain

= 409 hectares in
Madrid, Spain

EMPER*‘ Dog

| |
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Maded

EMP: buoyed by international operations EMPERADOR INC

e Attributable net income +18% to P3.2bn.

* Increasing contribution of international operations.

* Whisky revenues +16% to P6.2bn (31% of total) driven by sales of branded products
Dalmore, Jura and Whyte&Mackay to UK, Asia and Travel Retail.

* Operating income +92% to P950m (23% of total).
* Netincome +76% to P890m (27% of total).

Domestic brandy business remains soft.
* Brandy revenues +4% to P13.6bn (or 69% of total) due to Bodegas Fundador products.
e Operating income -1% to P3.2bn (77% of total) amid higher selling and G&A expenses.
* Netincome +8% to P2.4bn (73% of total).

e Overall margin direction: €1
e GP marginﬁ to 35.9% (from 33.4%)
* Whisky marginﬁto 35% (from 28%) / Brandy marginﬁto 36% (from 35%)
e Operating income marginﬁto 21.3% (from 20.4%)
* Net profit marginﬁ 16.7% (from 14.9%)

Net debt/equity at 0.52x (vs 0.48x in 2017).
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Whisky segment continues to drive growtheweerapor e

Revenues, quarterly (Pbn) Revenues, TH18 vs TH17 (Pbn)
16.0 QS%

iy dd

Q117 Q217 Q317 Q417 Q118 Q218 1H17 1H18
M Brandy i Whisky EBrandy © Whisky

Net income, quarterly (Pbn) Netincome, TH18 vs TH17 (Pbn)
1.9

(A 17 16 G Sl
15 4.0
12
3.0
2.0
1.0

Q117 Q217 Q317 Q417 Q118 Q218 1H17 1H18

2.0

1.
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1.
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(5}

H Brandy ' Whisky mBrandy © Whisky
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Overall margin improvement EMPERADOR INC.

Whisky: Revenues vs GP margin Brandy: Revenues vs GP margin

Revenues, Gross profit Revenues, Gross profit
GP (Pb i i
6o (Pbn) margin 285% i GP (Pbn) margin o
0, 0
5.0 3%  34%  36%  ao% 00 % MH 8% 34 3% a0x
29% g9 ;
4.0 8% 26%/ 32% 8.0 32%
3.0 24% 6.0 24%
2.0 16% 4.0 16%
| 1 i I |
e Y [ -
Q117 Q217 Q317 Q417 Q118 Q218 Q117 Q217 Q317 Q417 Q118 Q218
[—1Whisky revenues [ Gross profit =GP margin I Brandy revenues [ Gross profit =GP margin
Net debt Net debt/
(cash), Pbn equity
0.52x
40 0a7x X 0.6x
30 0.4x
20 0.2x
10 0.0x
-0.2x
-0.4x
(20 -0.6x
(20) -0.8x
Q117 Q217 Q317 Q417 Q118 Q218 (30) -1.0x
2013 2014 2015 2016 2017 1H18
«=@==GP margin ==@==EBITDA margin EBIT margin ==@==Net income margin I Net debt (cash) e====Net debt/equity
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Key initiative: increasing share of foreign brands:yeeranor e

UK

Central &

Latin America
4

USA
& Canada

4

Europe

/

.

Africa

Middle

East
4

Russia

4

B

Global
Travel Retail

Asia
4
Asia

Pacific
r
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Key initiative: continuing premiumization thrusteveerapor ivc.

SAVOY HOTEL MANILA

DALMORE FLAGSHIP STORE
UPTOWN BONIFACIO




TRAVELLERS

INTERNATIONA

| Travellers International
. | Hotel Group Inc.

' | 1H 2018 performance highlights




TRAVELLERS
Travellers By The Numbers

80% TOTAL RESOURCES 4,000
ocgggil%lcv P1 6bn {end-Jun2018) MGB CAPACITY
1H2018 EBITDA
1H2018
1,780
HOTEL ROOMS 91 1 1,534
P11.1bn 257 RETAIL SQM RETAIL SPACE
GROSS REVENUES GAMING OUTLETS
1H2018 TABLES
1 ,449 1H2018
SLOTS
1H2018 o / /
"'—” H’ ’ ’ ‘6
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, TRAVELLERS
RWM: ramping up; VIP segment recovers NTERNATIONA

 Attributable net income at P1.7bn (from P375m).
* VIP ramping up, Grand Wing launch to augment capacity.

* GGR -3% to P9.0bn: VIP volume, GGR recovers; mass segment weighed down by
lower hold rate.

e Grand Wing (soft-launched in May) continues to ramp up.

Non-gaming segment recovers; 80% average hotel occupancy rate.

* Non-gaming revenues +4% to P2.0bn.
* Average daily visitors back at 27k.

EBITDA at P1.6bn.

Margin direction® amid incremental costs from the new facility.

e GP margin® to 57.1% (from 57.5%)
* EBITDA margin “# to 14.2% (from 19.5%)
e Core net margin ® w06.6% (from 4.8%)

Net debt/equity at 0.55x (vs 0.47x in 2017).

27



Capped by lower gaming capacity

Gross revenues, quarterly (Pbn)

TRAVELLERS

INTERNATIONAI

Gross revenues, TH18 vs TH17 (Pbn)

6.3
54 5.5 5.6 1.2 11.1 “z%
6.0 11 4.9 45
1.1 1.0 1.1 12.0 2.0 2.0
0.9 T
4.0 ' 3.0
2.0 4.0
B 1H17 1H18
Q117 Q217 Q317 Q417 Q118 Q218
B Gross gaming I Non-gaming M Gross gaming Non-gaming
GGR: Mass vs VIP, quarterly (Pbn) GGR: Mass vs VIP, TH18 vs TH17 (Pbn)
9.2 ‘l'y3%5
6o 9.0
4.0 8.0
3.0 6.0
2.0 40 6.6
1-0 2.0
Q117 Q217 Q317 Q417 Q118 Q218 - 1H17 1H18
H Mass 1 VIP H Mass 1 VIP




Foot traffic recovers

EBITDA vs margin, quarterly

TRAVELLERS

INTERNATIONAI

EBITDA vs margin, TH18 vs TH17

EBITDA (Pbn) Margin EBITDA (Pbn) Margin
2.0 22% - 25% 3.0 30%
0
1.6 - 20% 2.5 19% 25%
d y 20%
1.2 - 15% 2.0 14%
1.5 15%
0.8 - 10%
1.0 10%
0.4 l l >% 0.5 5%
= - 0% o 0%
Q117 Q217 Q317 Q417 Q118 Q218 1H17 1H18
I EBITDA (Pbn)  ====EBITDA margin I EBITDA (Pbn) e===EBITDA margin
Net debt Net debt/
e 27 26 (cash) (Pbn) equity
30.0 24 23 25 .
25.0 9 30 0.47x : 0.6x
11 25 0.5x
20.0 8 8 9 0.4x
29 0.19 '
15.0 15 . 0.3x
10 0.2x
10.0 0.1x
S l 0.0x
5.0 Y -0.1x
) -5 -0.2x
-10 -0.3x
117 217 317 417 118 218
Q Q Q Q Q Q 2013 2014 2015 2016 2017 1H18
@ Series1 M Series2 I Net debt (cash) = Net debt/equity
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Key initiatives: Launch of The Grand Wing ' RAVELLERS

NEWPORT

GRAND WING

NS

partial opening of

GAMING AREA
X 3,500 sgm
** 35 tables | 400 slot machines
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TRAVELLERS

INTERNATIONAL

Key initiatives: International hotel brands
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GOLDEN ARCHES DEVELOPMENT CORPORATION



GADC By The Numbers

5.7%

SYSTEMWIDE SAME-

STORE SALES GROWTH
(1H2018)

P13.5bn

SALES REVENUES
(1H2018)

GOLDEN ARCHES DEVELOPMENT CORPORATION

52% 27 3 DESSERT CENTERS (1H1S)

COMPANY
—OWNED

258 STORES WITH DRIVE THRU (1H18)

48%
FRANCHISED
324 MCDELIVERY HUBS (1H18)

P19bn P1.7bn

TOTAL RESOURCES EBITDA

(end-Jun18) (1H2018) -



GADC: tirelessly expanding store count

GOLDEN ARCHES DEVELOPMENT CORPORATION

e Attributable net income +26% to P741m.

e Sustaining upward sales momentum.

* Sales revenues +11% to P13.5bn.
v’ Sales by company-owned stores +12% to P12.2bn (91% of total).
v’ Rent, royalty & others +9% to P1.3bn (9% of total).

e Systemwide same-store sales growth at 5.7% vs 5.2% in 1H17.

 Number of stores : 585 (vs 533 in 1H17).
v’ Average sales per store +3% YoY.

v' Some of Q218 new stores: Manila; Pagbilao (Quezon); Kalibo (Aklan); Maribago
(Cebu); lloilo; Cagayan de Oro; Davao.

* Margin direction®* gaining from economies of scale.
— GP margin“‘ t0 22.6% (from 22.5%)
— EBITDA margind-to 12.9% (from 13.0%)
— EBIT margin‘.‘ to 8.7% (from 8.1%)
— Net profit margin‘.‘ to 5.5% (from 4.9%).

* Improving net cash levels.



Sustaining healthy growth path

Total revenues, quarterly (Pbn)

Q117 Q217 Q317
H Sales by co-operated restaurants

Q417

Q118

Q218
Rent, royalty & others

Y\

GOLDEN ARCHES DEVELOPMENT CORPORATION

Total revenues, TH18 vs TH17 (Pbn)

12.2

13.5

H Sales by co-operated restaurants

1H17

1H18

Rent, royalty & others

y S

Revenues, GP & GP margin, quarterly

8.0

6.0

4.0

2.0

Revenues, GP GP margin
(Pbn) 27%
3% g 2% . 2% Bk
B = N
Q117 Q217 Q317 Q417 Q118 Q218
I Sales revenues [—1Gross profit GP margin

30%

24%

18%

12%

6%

15.0

10.0

5.0

Revenues, GP & GP margin TH18 vs 1TH17

24%

18%

12%

6%

Revenues, GP GP margin
(Pbn)
22% 23%
1H17 1H18

I Sales revenues

[C_1Gross profit

0%

GP Margin
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Benefitting from economies of scale ..

EBIT, net income & margins, quarterly

EBIT, net income & margins, TH18 vs 1H17

EBIT, Net EBIT, net EBIT, Net EBIT, Net
i income (Pbn) 14% margin 6% income (Pbn) margin
1.0 - 14% 1.4 12%
10% r12% 1.2 8%
0-8 8% 8% - 10% 1.0 0 89
0.6 - 8% 0.8
- 6% 0.6
0.4
- 4% 0.4 4%
0.2 - 2% 0.2
- L 0% - 0%
Q117 Q217 Q317 Q417 Q118 Q218 1H17 1H18
EEmEBIT WM Netincome ———EBIT margin = Net margin I EBIT = Net income ===EBIT Margin ===Net Income Margin
Net debt Net debt/
1.0 (cash), Pbn equity 0.15x
) 0.05x
-0.05x
(1.0) -0.15x
(2.0) -0.25x
(3.0) -0.35x
-0.45x
(4.0) -0.55x
Q117 Q217 Q317 Q417 Q118 Q218 -0.52x .
-G fit <=@=EBITDA =@=EBIT =@=Net fit (5.0) -0.57x 065
ross profi et proti 2013 2014 2015 2016 2017 1H18
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P u rs u i n g g rOWt h Vi a Sto re expa n s i o n GOLDEN ARCHES DEVELOPMENT CORPORATION

Systemwide same-store sales growth Average sales per store

8.0% Systemwide Sales per
6.6% sales (Pbn) store (Pm)
O 2 0 5-80/ 0,
6o% | 53%  52% ~ggy ¢ o 5.7% 150w g B 2 20
) 5.9% 12.0 — 20.0
4.0% 5.3% 5.2% 4.9% 9.0 15.0
6.0 10.0
2.0% 3.0 a0
0.0% Q117 Q217 Q317 Q417 Q118 Q218
Q117 Q217 Q317 Q417 Q118 Q218
——SSSG Quarterly = $SSG end-of-period I Systemwide sales (Pbn) == Sales per store (Pm)
Number of stores Store geographic distribution (number)
585
Q218 | 585 520 566
600 457 481 / 46
408 40
Q118 | 572
400 !
Q417 | 566
Q317 | 547 200
Q217 | 533 0
Q117 | 526 2013 2014 2015 2016 2017 1H18
480 500 520 540 560 580 600 ENCR Mluzon M Visayas M Mindanao
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Key initiative: improving QSR penetration

GOLDEN ARCHES DEVELOPMENT CORPORATION

Pagbilao, Quezon Kalibo, Aklan Tagum, Davao

.

Illocos Norte

e

Batac,
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Makati Skytrain: OPS secured INFRACORP

AN ALLIANCE GLOBAL COMPANY

MAKATI SKYTRAIN

) ‘i::sw-:«_ui',-'l- i 1 e
D & i‘u =

0O Automated Cable- ==z e (i LT
Propelled Monorail . - SRS =e -
to connect MRT 3
Guadalupe Station
to Uptown
Bonifacio

(J1.88 km Monorail
Project

O Original Proponent
Status secured




NAIA Upgrade/Rehab: OPS secured INFRACORP

AAAAAAAAAAAAAAAAAAAAAAA

ANNUAL
IlllldIHIIISIIII'I'Illﬂ CAPACITY |
to spen
2022 65
P105bn ML
for a concession period of 2020e 47m
15 years NOW 31m
. CONSORTIUM MEMBERS .
v
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Alliance Global Group Inc.

Brief history and milestones




AGI timeline

* Incorporation of
Megaworld Corp. as
Megaworld
Properties
Holdings, Inc.

1989

v ALLIANCE GLOBAL

* MEG * Incorporation of
public Emperador Inc.
listing in as Emperador
the PSE Distillers, Inc.

720/0)5)

* Incorporation of
Golden Arches
Development Corp.,
master franchisee of
McDonalds in the
Philippines

1981 1993-1994 1999

* Incorporation of
Alliance Global
Group, Inc.

* AGI started
operations as a
glass manufacturer

* Incorporation of
Travellers
International
Hotel Group, Inc.

* AGI acquisition of
100% of EMP shares
from Andresons/

Tan Family
* AGI follow-on offering

* EMP
public
listing in
the PSE
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>
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Incorporation
of Infracorp
Development
Inc.

@@ S D

* AGlI public
listing in
the PSE

¢ AGI
acquisitio
n of 49%
stake in
GADC

e Launch of
Resorts
World
Manila

* RWM public .
listing in the
PSE

EMP acquisition of
Whyte and
Mackay, Bodegas
Fundador and
Pedro Domecq
brands

2014-2017



AGI group structure 7 ALLIANCE GLOBAL

DR. ANDREW L. TAN FAMILY
58%

4 ALLIANCE GLOBAL

AGI PM
_ (USS$ 2.4bn) _
| 67% | 44% | 49% 100%
bl TRAVELLERS e INFRACORP
MEGAWORLD INTERNATIONAL EMPERADOR INC. &” AN ALLIANCE GLOBAL COMPANY
MEG PM RWM PM EMP PM Not Listed Not Listed
(USS 3.0bn) (USS 1.5bn) (USS 2.2bn)
ﬂ 82% 100% g
Empire East
ELI PM I
(USS 166m) 959% DISTILLERS, INC.
ﬂ“’ 829, WESISIDE CITY 100% &My
GLOBAL-ESTATE RESORTS, INC. R%OVC}’WOVld/, Mz &‘&(‘E”“Wc@}%
GERIPM p—
(USS 250m)
1000/0 1000/0 BODEGAS
SUNTRUST FUNDADOR

Market cap as of 10 August 2018.



Megaworld milestones v ALLIANCE GLOBAL

Prior to 2003... In 2008...

Old textile milling facility For_ef milftarybé

...after 19 years ...dafter 15 years

72-hectare lloilo Business Park
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Megaworld township development = ALuANceGLosAL

23 Townships:

*2 Integrated Lifestyle Communities

4,004 hectares

IL IO

BUSINESS PARK

STA. BARBARA HEIGHTS

35.6 ha | CAPITAL TOWN , *  EASTWOOD CITY
%PAMPANGA / ARCOVIA
5 ha °. Forbes Town CITY
50 ha &ig} / . ol
McKINLEY HILL NEWPORT CITY
34.5 ha ] ‘ *
MCKINLEY WEST S EASTLAND HEIGHTS
15.4 ha UPTOWN ¢ —0d i
o —
31ha |WESTSIDE CITY =
il SOUTHWOODS
a MAPLE THE HAMPTONS *
Cullraya
SUNTRUST g
350 ha ECOTOWN
TANZA TWIN LAKES
(]
34 ha THE UPPER EAST® BORACAY NEWCOAST
53ha | GATEWAY 7

DAVAo

PARK DISTRICT

18.5 ha

12.4 ha

25 ha

640 ha

62 ha

561 ha

300 ha

1,200 ha

150 ha

30 ha

72 ha

173 ha

11 ha




Emperador milestones 7 ALLIANCE GLOBAL

Domestic brands
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o Smirnoff Mule, Andy Cola, Emperador
Emperador The Bar Emperador  Emperador Andy Player Raffa Sparkling Hotshots,
Brandy Light Deluxe Special Emperador Red
Foreign brands
Dalmore, Jura, Fundador, Shackleton,  Fettercairn,

Whyte&Mackay

Tres Cepas ; Terry White ~ Tamnavulin

%




Emperador broad range of products 7 ALLIANCEGLOBAL

THE

DALMORE v

HIGHLAND SINGLE MALT SCOTCH WHISKY USD 69 - 255

SUPER J U RA /\\KQ‘KF!:E\TB\ PHP 1,250 - 1,900
PREMIUM SINGLE MALT SCOTCH WHISKY \s/o%“/“"’”‘*"\“’\"@iy/ USD 33 - 68

A &\X\“‘E&MA@@/’ == PHP 300 - 1,250

. USD 6 - 33
-G
W JOHN
ARTAN? @ s s el - o] PHP 142 - 300
STANDARD DIFAN “R TRES CEPAS EM RADé()R BARR. USD3-4
LIGHT EEEEEEEEEEEEEEEEEEE

MILLENNIALS/ [SMIRNOFF] Nl FA ANDY }ﬁ/ﬁ@/ PHP 27 - 120

RTD N Spaikling COL A L S{B)RMY USD 0.53 - 2.35

}%Q ’*‘ EMPERADOR EMPERADOR

MAINSTREAM EMPERADOR % R E D R

LIGHT BRANDY € sranov BRANDY

USD 1.65 - 1.88




Travellers milestones v ALLIANCE GLOBAL

Ongoing development since 2008 ... Westside City RW
PHASE 1 PHASES 2 and 3 & Phase 4
2008 2017-
2018
July October | | 10,20 2Q 2017 Potential Target
GHK acquired Marriott Hotel Manila MaX|ms Hotel Excavatlon work Constructlon Commermal Com Completion of completion
pletion
50% in opened at RWM opened at RWM | began for Phase \I/Ev)é(r:I?\l/)im:n for Phase 3 | OPerations of | j¢y ooy | Runway Manila E\)\?If/levjit?\t of Phase 1
Travellers 2 (Grand g " Marriott West Wing  linking to NAIA o of Westside
for Phase 2 |€Xpansion ety remaining | ~.

pursuant to Ballroom & - commenced | €rand Terminal 3 5. |G
a joint venture Convention (Marriott Ballroom 1Q 2018 ﬁpprox. " | Resorts
agreement with Center) I;otel A?nex) Completion of p?g;g’fy World
AGI 4 xcavation Savoy Hotel at
June b R(gmington Hotel work for 3Q Newport
Received the first| Gaming facilities and and amusement Phase 3 Completion

S . : i 40Q 2018
gaming license in| @ portion of non- center. GameZoo, < Pansion of Belmont ;

Tl aming facilities ' commenced Hotel at CamEleE
the Philippines | 9 opened at RWM | ; Y S of Phase 3
In May Newport of RWM

from PAGCOR ..0opened at RWM ,z
|




GADC milestones v ALLIANCE GLOBAL

—

McDonald's”

2017

% ALLIANCE GLOBAL
* McDonald’s
| 20 1 3 ' branches reached
* McDonald’s has 566 stores
| 2005 | also been nationwide
iy aggressive in
199 2 | * McDonald’s exciting customers
~  becomes 100% with new products
* In 1992, Filipino-owned. and promotions.
198 1 lL McDonald’s started * AGl acquired 49%
¢ McDonald’s started operations in Vis- stake in GADC.
in the Philippines Min with McDo * 72 new branches
with 2 branches. restaurants TS OlpENEE
* First McDo branch launched in the during the year.
in the Philippines is cities of Cebu and
in Morayta, Cagayan De Oro.

downtown Manila



Key points

X | MEGAWORLD

* Expansive and strategic land bank.
* Township dominance.

* Strong rental growth.

* Healthy financials.

Y=

EMPERADOR INC.

* Vertically-integrated liquor
operations.

* Global brandy dominance.

* Strong growth potential of whisky
business.

* Improving free cash flows.

voa ALLIANCE G1LOBAL

Excellent, experienced management.

Focused business segments: property & consumer.
Aiming for higher share of reliable income sources.
Increasing contribution of international operations.

Reasonable gearing despite heavy capex.

w4 ALLIANCE GLOBAL

TRAVELLERS

INTERNATIONAL

* Country’sfirst IR; the only one with
expansion capability on two sites.

* Resorts World Manila: highest
concentration of premier foreign and
local hotel brands in one location.

» World class gaming facilities.

* Marriott Grand Ballroom: biggest hotel
ballroom; most popular MICE facility.

McDonald’s’

Philippines

* Owns the exclusive McDonald'’s
franchise in the Philippines.

* Fastest-growing QSR in the country.

* Net cash position despite ongoing
store expansion program.
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